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Gujarat is sixth biggest
direct selling market: Survey

Times News NETwWORK

Ahmedabad: Gujarat has be-
en ranked at sixth position in
India’sdirectsellingmarket as
the state managed to garner
6.99% share in overall sales of
direct selling companies
across India in 2016-17. In wes-
tern region, Gujarat comes se-
cond after Maharashira, reve-
aled an annual survey 2016-17
by Indian Direct Selling Asso-
ciation(IDSA).

Withsalesof Rs722crorein
201617, Gujarat finds its place
among the top 10 states in India
when it comes to direct selling
market, which is valued at Rs
10,3242 crores. Maharashtra is
on the top with marketshareof
12.89% (sales worth Rs1,330cro-
re)followed by West Bengal, Ta-
mil Nadu, Karnataka and Ut-
tar Pradesh.
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In the western region, Ma-
harashtra contributed t052.3%
of the direct selling gross sales
and Gujarat accounted for
28.4%, holding on to the second
spot in theregion. “Western re-
gionhasashare of 24.6% of In-
ded the report by IDSA, which
has direct selling companies
such as Amway, Oriflame and
Tupperwareamongothers.

“Gujarat has done reaso-

nablywell indirectsellingmar-

ketand the statehasa potential
to become a major market for
products sold by direct selling
companies,” said Vivek Ka-
toch,chairman, IDSA.

Accordingtothereport, the
Indian direct selling industry
has been growing at an annual
rate of 8.42% duringthepastfl-
ve years. However, the industry
is now facing a critical chal-
lenge from e-commerce websi-
teswhich sell directselling pro-
ducts without its consent.

The direct selling industry
in India offers huge opportuni-
ties in terms of economic
growth, selfemployment and
women empowerment. The to-
talsales of the industrygrewto
Rs10,324.2 crore in 2016-17 from
Rs8,308.5crores in 2015-16regis-

tering 24% growth inthe sales.
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